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BREAKING NEWS

Rival scratchcard provider speaks out A ‘particuiarly one-sided story’, Camelot respords

Co-op and Camelot deny
‘restnctmg competition’

!m
by Jock Courtex

Wb et bade Lo

A zival kettery operator Ras
alleged Careedon wead Co-
op “colludad” w “restrict
competition” froes a new
scratchoand model that &t
chiims would harve benefi-
ted retailecs

RN understands lottery
operator Neletr is taking
3 case againet both frms
to the Coespetition and
Marleets Authority sed the
Gambling Coenssission, as
well as pursuing kegal ac-
tice: directly agiéna Co-op
éue to alleged comeractual
failings. Co-op and Camelot
both denry the accusations,

In Jacwasy 2007, Co-op
signed a deal solanch a
riergge of 21 and £2 own.
eand scraecheands with
Nekis - trading i Creative
Lotteries. Opesating
thoough Pyl the
system reduces losses
from thedt by activating
a scratchoacd cnly when
soM, rather than the extire

%, 7t also gave 22% back

0 Jocal good cirsses, coes-
pared with arousd 20w on
sarne other scranctoands.

Nektr direcace Craig
Scont sadd: "N took over
two and a half yeass to
geta comtract sgned off by
Co-op. We were neassured
because we thought wee
had absolute support
from all Jevels of Co-op's

executioe team,”

Sales of the cards de-
peaded ca being merchan.
dised at the podet of sale.
Camelot was providel with
infoemation oo Nekis's
new display unit by Qo-op
m January 2004, Despite
Camelot voicing some
concerns, Nektr said Coop
informed them & was com-
fortable the new display
eeains &5 not brewck: its
agreement with Camelot

The dispiay units for
the ow-brend cards -
desigaad with Co-op, bt
paad for by Nektr - wene
introduced in Septemn-

Der 200K Howeves, RN
wnderstands Camelot im-
mediately asked Co-opto
remnove the Ssplays.

Later that sageseh,
Crmsedot resssoved its ter
sedea] (roms one Co-op triad
site in Sale, Cheshire, eedd
switched off £s machines
¥ 38 Coop swores with the
rival displays installed,
Neler understands that
Camnelot alleged the rival
displays breached Caneloes
agrocseest with Coop
Becauie X wis unckear
they were not connected
with The Natioea] Lottery.
Nekeralso chimed Co-op
denied the uni: boeached
the agreememn:

Asource at Nektr said
Camelot attermptnd to
Sas the wads from the

only aaailable space above
the counters that a rival
provider could wie, an

o0t that effectively made
I imposaible for e new
scrateheseds to compete.

Lesa than two weeks
later, Coop grve Carmelot
permission to pemove
Nelktrowned display units,

However, in a later
meeting in Octoser, Nektr
alloges hat Co-opsaid it
bhad “Dercely coetested”
demasds from Cueselot to
remove e dsplays.

Leta than thaee months
after the removal of the
displays, Nektr terminated
its deal with Coop after
failing 1o get compensa-
tion for the move, which
Nektr caisescont X 150

Explaining &4 case 0
the regulators, & Nekts
spolsiperson cladenad
that “Co-op s Careelot
colkided in meetings and
in other discussions™ in a
way that “bad the objec
tive of cleasty restricting
competition”,

Nekir rold XN Cueselons
sctions could discour-

e other potersial retail
partzes, ngduding symbal

a:rg fooen launching
similac schemes, “Woeking

with PayPaine, we could roll
thiscut to other setatlers
wvery quickly,” it chimed,
Cacnedot responded: “2
seeses you've been pro-

vided with a particularly
ome-sided stocy, comtaining
& nuesder of inaccurate
cladees, While we dont
cornent publicly on the
detadls of conhdestial
dealings with in&ivideal
retadlers, we deny the alle-
gations of anvy immpropeiety
by Camelot,

“For the svoidance of
doube, Carmelot has never
lad & pecbiem with Na-
tional Lottery setadless sell-
ing competitive products
Macwy aleeady 20 asd have
done foe & rezeber of years.
Our policy has always been
that these products should
be proemosed or isplavped
ima wary that makes it 2>
solusely cleas to custorness
that they are not wsocianed
with The Naticasl Lottery
isany way, and that The
Natioea] Lottery's proeno-
vional ssets and goodwill
shoulé not be exploined 0
divert sales to these com-
petitive products.

“We don't beleve these
are unseasomable tequie-
ments in fulflling oor
oxligation, under the erms
of our operating licence,

o protect the irtegrity
nd sepetation of The
National Lottery”

RN understands that
Co-0p also rejects Nektr's
account of everes, and

denies any sugpestion
of collusion.

Fhoto-Me International bas
unveled as oundoor kean-
drette s dine availadie w
independents offering com.
missions of op o 20%.

The Revolution Conmpect
and Commpact S canwash
duvets, Nankets and pil-
lows in 30 minwtes,

Managing director Elliott
Andrews told RN: “Typecal
Cenrrisaion Ml are 15% LW
20 of the revenoe, which
penerates eakly returns
foe e custoesess cn i
moethly basia”

Prices foe the machine
start from £27,000, “We of-
fer 2 free on-loan agreement
wheoe Fhoto-Me makesall
the associated investment
and shares 3 revenue per-
ceatage of the takings with
the client, o s outright
purchase can be made,”
said Andrews
® If you are interested
in adding the service,
call RN on 020 289 k357

McColl’s
sales shump

MeColl's Ras blamed
‘soorer weather fora 2.2%
annual like-forlike sales
dropin its recent quarterty
financial results,

For the thisd quaster
ending 25 Asgust, tetal
revere also fell by xem in
the peried. To Relp reteen
o growth, MeCall's said
it had & “programese of
range reviews alongside
corzinued investment in
its convenience estate’

MaColl's chief execy-
tive Jonathan Miller said:
“This has been a highly
unsessonabie sussmer for
the retkil sector aend our
sales performance rellects
Dot this asd the ongoing
economic smoersainty,

“We continue to make
operational progress and
we anticipate results in
line with expectations foc
the fall yeur.”




